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N @ DINFOS PAVILION | SOCIAL MEDIA FORUM PANEL

Currently Covered on PAVILION

Covers 34 Subject Areas

AS OF 22 AUG 2023

Discipline Areas Resource Types
Public Affairs 305 Learn Reference Practice
Visual Information 192 Articles 208 Checklists 43 Exercises
Broadcasting 140 Case Studies 22 Policy & Doctrine 29 Knowledge Checks 7
How Tos 36 Templates 66 Simulations
Stories 5
Other
Collections 26


https://pavilion.dinfos.edu/Search-Results/Public-Affairs/
https://pavilion.dinfos.edu/Search-Results/Visual-Information/
https://pavilion.dinfos.edu/Search-Results/Broadcasting/
https://pavilion.dinfos.edu/Search-Results/Learn/
https://pavilion.dinfos.edu/Search-Results/Article/
https://pavilion.dinfos.edu/Search-Results/Case-Study/
https://pavilion.dinfos.edu/Search-Results/How-To/
https://pavilion.dinfos.edu/Search-Results/Story/
https://pavilion.dinfos.edu/Search-Results/Practice/
https://pavilion.dinfos.edu/Search-Results/Exercise/
https://pavilion.dinfos.edu/Search-Results/Knowledge-Check/
https://pavilion.dinfos.edu/Search-Results/Simulation/
https://pavilion.dinfos.edu/Search-Results/Collections/
https://pavilion.dinfos.edu/Search-Results/Reference/
https://pavilion.dinfos.edu/Search-Results/Checklist/
https://pavilion.dinfos.edu/Search-Results/Policy-Doctrine/
https://pavilion.dinfos.edu/Search-Results/Template/
https://pavilion.dinfos.edu/Browse-by-Subject/

w @ DINFOS PAVILION | USER PLANNING GROUP

What's New! | 18 New AFN Refresher Articles

e Creating a Two-Way Radio Show
e Social Media Integration

e Clock Orientation

e Show Prep Basics

e Pulling Audio for Show Prep

e Audio Levels

e Pre-Show Guestwork

e Interview Techniques Part 1

e Interview Technigues Part 2

Using Studio Production Computers
Taking Phone Calls On Air

Riding Ramps & Fades

Back Timing

Board Management

Bit Development

Personalizing Show Elements
Building Beds for Your Tone

On-Air Personalities



EN @ DINFOS PAVILION | SOCIAL MEDIA FORUM PANEL

Highlights From 2022

PAVILION connects users to:

o DINFOS Way podcast

o DINFOS Live

o Mobile Training Teams

from various services as part of verification to
helped to create sustain and maintain
57 new resources content integrity

EXPANSION IMPROVEMENT


https://www.dvidshub.net/podcast/579/the-dinfos-way
https://www.youtube.com/@DINFOSofficial/streams

ul @ DINFOS PAVILION | SOCIAL MEDIA FORUM PANEL

Future Content Releases

Fundamentals of
Communication o

BATCH 25 - October Release

Design

BATCH 26 - NEED SME Volunteers

Communication & Research,
Planning & Analysis (RPA)

BATCH 27 - NEED SME Volunteers

Any operational skill/knowledge gaps?

Current problems/issues that could be
used for case studies or lessons
learned?

Any training priorities between visual
information or public affairs?

Any recommendations for SME
volunteers or industry/academic
partners?
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~ @ DATA FROM 1 DEC 2022 - 31 MAY 2023

Top Visited Resources in the Past 6 Months

10

RESOURCE

How To
Article
Article
Article
How To
Article
Article
How To

Article

Template

How to Adjust Audio Gain in Adobe Premiere

Vector vs. Raster Images: Choosing the Right Format

Additive & Subtractive Color Models

Military Rank Abbreviations

How to Package a Video Project into a Movable Folder

Factors That Affect the Depth of Field

Color Theory Basics

How to Merge and Sync Clips with Adobe Premiere

Graphic Design Fundamentals: Layout & Composition

After Action Report

TOTAL VISITS
36,667
21,311
14,464
11,091
10,362
7,726
6,433
5,760
5,535

5,306

AVERAGE TIME ON PAGE

00:05:32

00:05:32

00:05:49

00:05:50

00:04:31

00:05:49

00:04:37

00:05:32

00:04:10

00:02:20


https://pavilion.dinfos.edu/How-To/Article/2337496/how-to-adjust-audio-gain-in-adobe-premiere/
https://pavilion.dinfos.edu/Article/Article/2223089/vector-vs-raster-images-choosing-the-right-format/
https://pavilion.dinfos.edu/Article/Article/2355687/additive-subtractive-color-models/
https://pavilion.dinfos.edu/Article/Article/2205094/military-rank-abbreviations/
https://pavilion.dinfos.edu/How-To/Article/2471400/how-to-package-a-video-project-into-a-movable-folder/
https://pavilion.dinfos.edu/Article/Article/2338138/factors-that-affect-the-depth-of-field/
http://pavilion.dinfos.edu/article/article/2305097/color-theory-basics/
https://pavilion.dinfos.edu/How-To/Article/2292748/how-to-merge-and-sync-clips-with-adobe-premiere/
https://pavilion.dinfos.edu/Article/Article/2705890/graphic-design-fundamentals-layout-composition/
http://pavilion.dinfos.edu/template/article/2471043/after-action-report/
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e @ DINFOS PAVILION | SOCIAL MEDIA FORUM PANEL

Future Operating Concept @ PAVILION

DINFOS ONLINE LEARNING

e Partner with WEB.mil to pilot PAVILION using their NextGen business model
e Content specifically for behind the firewall

e DINFOS On-demand - asynchronous, self-paced versions of DINFOS courses
e Third Party Partnerships - DAU Linked-In Learning Example

e Your next BIG IDEA?

- Contact: Andrea Batts-Latson Mary O'Shea
* abattslatson@dinfos.edu moshea@dinfos.edu
S. ce) ?

301-677-4480 301-677-2968


https://pavilion.dinfos.edu/
mailto:abattslatson@dinfos.edu
mailto:moshea@dinfos.edu
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@ DINFOS PAVILION | USER PLANNING GROUP

Subject Matter Expert Levels of Effort

Role 1

Main Source of Information

& Guidance

Estimated Commitment: 22 hours

Assists with subject from start to
finish

Provides foundational knowledge
and source materials

Provides military context to subject

Makes recommendation on
whether to develop content or use
3rd party content

Works with level 2 and level 3 SMEs
for group effort

Provides other input as necessary

Recommends other SMEs as
necessary

Role 2
Reviews & Approvals

Estimated Commitment: 10 hours

Brings additional experience to the
table

Provides alternate perspectives
where applicable

Provides quality assurance (QA)
Makes recommendations

Recommends other SMEs as
necessary

Role 3
Leadership
Reviews & Approvals

Estimated Commitment: 10 hours

Senior/Executive level leadership for
subjects that require it

Provides QA to ensure information is
correct and appropriate

Ensures subject is relevant to fleet
and field

Recommends other SMEs as
necessary



